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For Immediate Release 12 March 2010 

To: Business / Financial News Editors (total 2 pages) 

 

San Miguel Brewery Hong Kong Limited Announced Year 2009 Results 

San Miguel Brewery Hong Kong Limited (the “Company”) today announced its financial results for 

2009. Consolidated turnover of San Miguel Brewery Hong Kong Limited and its subsidiaries (the 

“Group”) was at HK$696.8 million, 7.5% lower than 2008. (2008: HK$753.4 million). Gross profit for year 

2009 was HK$361.8 million (2008: HK$427.3 million). Despite prevailing inflationary pressures, gross 

profit margin was maintained at 51.9% (2008: 56.7%). 

 

Said Ramon S. Ang, SMBHK Chairman, “With the economic crisis still far from abating, 2009 proved 

an extremely challenging year. Macroeconomic factors such as increasing unemployment, 

tightening credit conditions and stagnant wages weighed down our South China operations. 

Despite this, we are clearly making progress across the larger business with our ongoing initiatives to 

reduce costs and protect margins.” 

 

Excluding the impairment loss of the Group’s South China operations, net of tax effect, of HK$300.0 

million and HK$230.0 million in 2009 and 2008 respectively, the consolidated loss for 2009 would 

have been HK$43.1 million compared to HK$28.2 million in 2008 (restated), mainly from losses of its 

South China operations. Including the impairment loss, the consolidated loss for 2009 was HK343.1 

million (2008 (restated): HK$258.2 million).  

 

Net cash balance as of 31 December 2009 amounted to HK$103.6 million (2008: HK$160.3 million). 

Total net assets were maintained at HK$1,169.5 million (2008: HK$1,496.0 million) together with a 

debt-to-equity ratio of 0.21 (2008 (restated): 0.12) and current ratio of 1.2 times (2008 (restated): 1.2 

times). 

 

“Our major market of Hong Kong continues to suffer from the global recession. The total beer 

industry suffered a 3% drop in volumes and our Company’s domestic sales volumes reflected the 

decline.” said Ang. “Nevertheless, the re-opening of our Hong Kong brewery in early 2009 enabled 

us to participate in San Miguel’s growing beer exports business. Driven largely by exports, total 

volumes grew by 11% and revenues by 10% over the prior year. The Company continued to be the 

No.1 beer company in Hong Kong with our flagship brand San Miguel at the forefront.” 

 

Throughout 2009, the Company continued to invest in television and point-of-sales marketing 

campaigns. The Company launched a new marketing campaign “One Beer, One World of 

Friends” via an exciting and contemporary television commercial “Cheers”. A Halloween-themed 
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San Miguel “WildDayOut Grand Show” and an experiential program, the San Miguel Soccer Union, 

combined the excitement of soccer and the joy of drinking San Miguel beer, enhancing the 

Company’s market leadership in Hong Kong. 

 

Guangzhou San Miguel Brewery Company Limited’s (“GSMB’s”) total sales volumes registered a 

decline versus the previous year. With the re-introduction of Guang’s Pineapple beer in the second 

half of 2008, sales of our lower-priced agency brands registered significant growth. Meanwhile, 

aggressive penetration and promotion activities allowed GSMB to stand its ground in key markets 

such as Guangzhou and grow retail chain volumes in Guangzhou, Shenzhen and Dongguan by 8%. 

 

Through effective cost-management initiatives, San Miguel (Guangdong) Brewery Company 

Limited (“SMGB”) posted marked improvement in operating losses versus the previous year. Dragon 

Draft, a new premium variant launched in 2008 achieved significant growth over 2008 levels. 

 

“Moving forward, the Company has a number of dynamic growth strategies in place which should 

provide a strong foundation that will allow the Company to benefit from the expected recovery of 

the China and Hong Kong economy.” Ang concluded. 

 

The Company’s directors have announced that no dividends will be declared for 2009. 

 

Media Inquiry: 

� ESTHER YU, Manager – Corporate Affairs; Tel: 2491 3125; Fax: 2647 5170 

� JOHN CHEUNG, Chief Finance Officer & Company Secretary; Tel: 2491 3118; Fax: 2491 5626  


